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Ommemxu /lenosumapus Kon aukers! JleroHenTa

JaTta oTkpbITUS

Hcnonuaurens ®.1.0. [lenonenTa

|
JlaTa 3amorHeHUS ‘

ITonnuce
3ASBJUEHHUE
Ha OTKPBITHUEC CUCTA ACTIO (1)I/I3I/I’~IGCKOFO Jana
Or
(Pamunus, Ums, OtuectBo)
, FPAXXAaHUH
(ctpaHa)
NOCTOsIHHO npoxuBawoul__ B P® no agpecy Tenedon
[Macnopr
(cepus, HOMEp) (MecTo M JlaTa BblIayuM)

B coorBercTBUM ¢ ycaoBusimu Jdeno3urapuoro Jorosopa ot r. Ne JI-

MPOIIY OTKPBITbh HA MOE UMSI:

CUET JIENO BJIAJIEJbLA 0

TOPTOBBI CUET JEIO JIUISI KJIUPUHT A B HKII 0

CUET JIENO BJIAJEJIbLA JIJ151 DMAL O

TOPI'OBBI CUET JEMO JUISI KJIMPUHTA B AO HKO HPJ O
TOPI'OBBI CUET JEINO MHC JUISI KJIMPUHTA B BAHKE HKIJ (AO0) U

Bce nucsMeHHbIE pacIOpsKEeHHs 10 CUETY AEMO, B TOM 3anonanaemca compyonuxom banka:
yrcie nopy4yenus no LleansiM Bymaram 6ynyT Ilopnuce . YYUHEHA B MOEM
MIOJIIHCHIBATHCSA MHOIO COTJIAaCHO 00pa3Ily MoeH MOANUCH IPUCYTCTBUM. JIMUHOCTH KJIIMEHTA U JJaHHBIE [TaCIIOpTa

MIPOBEPEHHI.

(moamuch JlenoHeHTa) ( )
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! Direct Market Access (DMA) — npsivoe nojiiiouenue JIenonenTa k ToproBo-KJIMPUHIOBOIi CHCTEME ¢ HCTIOJIb30BaHMeM Gpokepckoii cuctemsl. [lokmouenue

JlenoHeHTa IPOUCXOIUT Yepe3 HHPPACTPYKTYPY yIacTHHKA TOProB. CueT MOXKeT OBITh OTKPHIT JlenonenTy, nMeromeMy 3axoueHHbli ¢ AO «Paiiddaiizendank»
OpOKEepCKHii TOrOBOP.



